u cA UNITED CHINESE AMERICANS
ZE AMB S E

“FOQOD OF LOVE”: MEDIA OUTREACH
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Chinese American Food of Love Day
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“50 States, 100 Cities, One People United!”
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1. What are we doing?
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On May 10, 2020, the United Chinese Americans (UCA) is partnering with a coalition of
communities and organizations nationwide to launch the “Food of Love Day” to kick off a month-
long celebration of Asian Pacific Islander American Heritage Month.
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On “Food of Love Day,” Chinese American communities and restaurants in all 50 states and over
100 cities are working together with their community to prepare free food for their fellow
Americans. Teams from the Chinese American will deliver hot meals to homeless shelters and soup
kitchens, and members of the local Chinese communities will assist food banks across the nation.
This event continues the ongoing efforts of the Chinese American community to provide relief and
charitable support to the people and institutions hit hardest by the new coronavirus.
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May 10 is a significant date in the history of Chinese Americans. It marks the completion 151 years
ago of the Transcontinental Railroad, which was built with the integral contributions and hard work
of the early Chinese immigrants. Throughout the years, Chinese Americans played a significant
role in creating the dynamic and vibrant American society that we have today with their
contributions to the sciences, arts, industry, government and commerce.
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Throughout history, minority groups have faced discrimination. Today with the fear and frustration
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around COVID-19, there is an alarming rise in the incidents of hate crimes against Chinese
Americans. To combat this hate, the Chinese American community chooses to respond with love
and compassion for our fellow Americans.

WIS, DBRR—EEIREA. W4, BRI R R, xR SREA
FIUIRACIR SAESURI BT D9 TR AR, S 5 BN AL DX $ DAR) 5 A 52 oK [B1HR BeAT ]
INESESCIli I

2. Who are your local media contacts?
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In general, media markets are similar in different regions in the United States. Each market has:

e Television Stations (top priority). For news productions, stations are mostly affiliated with
the “Big 5”: NBC, CBS, ABC, FOX, and PBS.

o Newspapers (Top priority). There are at least one or two local newspapers and several
community papers.

(Due to logistics, we are not targeting other media outlets.)
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3. How to contact local media?
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e Many of you have worked with local media and built personal connections. In this case,
contact your local media through personal connections.

e Ifyou don’t have connections, please contact your local TV stations and newspapers using
the information in the attached spreadsheets.

e Staff at the UCA office will also initiate contacts with media outlets in certain markets.

e If you have questions with regards to media outreach, please contact us (717) 203-2744, or
email us at: media@ucausa.org.
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ff: media@ucausa. org.

4. Media coverage: Content (1)
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For local news media, this is a good heart-warming story at a depressing time. The news stations are
actively looking for “feel good” stories right now, so this is a good angle for their stories. A news
story or package (1-2 minutes long) will predictably focus on positive aspects. Our key message is
that we are Americans who happen to be Chinese, and we are doing what many other Americans are
doing—helping and caring for our fellow Americans.
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You will share what you have been doing and what impact it has made or will make.

It is always good to tie to personal perspectives and stories (about you and people you
know). Personal and emotional stories can build that beautiful connection with the audience.

Many interviews end with the same question such as “Do you have anything else to share?”
It’s a good time to share your thoughts and/or something very special you have on your
mind. Remember, many in the audience don’t really know us personally, allowing
stereotypes and prejudices lodged in their heads. We become real in these good news
stories. We have the opportunity to positively put a human face on what it means to be a
Chinese American.

Immediate context. Since day one, we have been at the forefront of the fight against
COVID-19, working side by side with our fellow Americans in neighborhoods, in hospitals,
at workplaces, etc. We are first responders; we organize fundraisers; we provide meals,
PPEs, etc.

Historical context. Chinese and Asian Americans, like other hyphenated Americans, have
made huge contributions to our country. Our forefathers helped build the Transcontinental
Railroad; generations of Chinese Americans excelled in sciences and arts, making the
United States what it is today. (One example is Peter Tsai, who invented the N95 mask in
his work at the University of Tennessee-Knoxville. https://tickle.utk.edu/the-man-behind-
the-mask/ )
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5. Media coverage: Content (2)
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While your local TV reporters may not ask for your opinions on sensitive issues about race and
discrimination and perceived roles of Chinese Americans, it doesn’t hurt to be prepared. (These
issues will be likely covered more in print media or by national outlets.) Here are some thoughts and
suggestions:
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The “equal parts American and Chinese” narrative. As mentioned, the purpose of the
May 10 “Food of Love Day” is to show our love and care as any other American
community would do. We need to emphasize that we are first and foremost Americans. The
“first half and second half” question/narrative seems less relevant.
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“Chinese virus” and discrimination. It’s still quite possible that topics about hate crimes
against Chinese/Asian Americans be raised. Then, address them head on:
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= We condemn any sort of discrimination against any ethnic group.

= We are concerned about the rapid rise of hate crimes against Chinese and Asian
Americans.

= It’s unfortunate and we strongly denounce any insensitive remarks made by
politicians and national leaders that have contributed to this rise in hate crimes.

= We are very grateful for the outpouring of support from our fellow Americans.
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= The racism is hurts our national relief efforts; it’s hurtful, shameful, and most
importantly, it is unAmerican.
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Do not hesitate to avoid answering a question that you don’t feel comfortable answering. If the
interviewer asks such a question, you could say something along the lines of “I’m sorry, but I
don’t feel comfortable answering this question. I’d like to focus on our efforts to help our
community.” This is a positive answer that puts the focus on our desire to help our fellow
Americans rather than the negative aspect.
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6. Media coverage: Technicalities
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o Confidence. It’s our time to let the American public know that the Chinese American
community is a good and caring community that is eager to help. Create and embrace media
opportunities. Actively pursue media coverage for you, for your team, and for everyone
involved. There is a larger good for our Chinese community. Be confident. Don’t be shy.
They need to know that while our heritage is Chinese, we are absolutely Americans and we
are proud of being both.
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e Schedule. Make a schedule that works best for both you and the media. And stick to the
schedule. (Feel free to contact the UCA national office if you need assistance.)

¢ Arrangements. Sometimes, it takes a little bit time to prepare a set for filming or
photography. Use your judgement. The rule of thumb is to present the venue in a best

possible light.
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e Dress code. As to what you will wear, it’s your choice, although we prefer the outfit that
best represents you as you would dress at your work environment. If you prefer, you can
wear your organization/business outfit or a pin or a hat or place a logo (for publicity and
branding).

e Clearance and consent forms. Once an interview location is set, make sure that the
organization or business is informed and aware of it. In general, your clients will be willing
to participate (it’s also good for them). You might be asked to sign a release form that
allows the media outlet to use your image. This is common practice. Please feel free to sign
the form.
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Above all, remember that this is our time and chance to show the general public who Chinese and Asian
Americans truly are—caring, vibrant people who are proud Americans that contribute to our community
in so very many ways. We are a vital part of America and make a large contribution to what has made
our country great. Good luck! Go Chinese Americans!
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